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THE  BETRAYAL  OF  EARTH-HOSTILE  TAKEOVER! 


From  The  Ranch 

Wearing  a  Cheap  Suit  and  Still  Looking  Good. 


When  I  broke  into  this  business  back 
in  1 986 1  worked  for  Eclipse  Comics. 
At  the  time  we  were  the  numberthree 
publisher  of  comic  books  behind 
Marvel  and  DC  Comics.  Eclipse  was 
very  close,  if  not  ahead ,  of  the  game 
in  quality  and  innovative  works.  What 
we  were  behind  on  was  finances.  We 
did  not  have  the  deep  pockets  and  60% 
of  the  marketthat  Marvel  and  DC  had. 
When  you  are  in  that  boat  you  learn  to 
row  the  oars  all  by  yourself. 

At  the  time  I  thought  that  having  to 
scrimp  and  recycle  things  was  a 
burden.  Now,  many  years  later,  I'm 
very  thankful  for  those  days  of  being  a 
comic  book  bush  pilot  and  flying  by 
the  seat  of  my  pants.  It  gave  me  a 
chance  to  get  down  in  the  did  and  roll 
around  where  the  real  stuff  happened. 
We  didn't  have  a  big  fancy  lead  list, 
no  Rolodex  of  Power  with  incredible 
contactsand  no  pool  ofassistanls  ready 

to  do  the  grunt  work.  Nope.  We  did  it 
the  best  way  we  could... 

We  did  it  ourselves. 

That  has  proved  to  be  a  huge  plus. 
I  learned  to  get  the  most  bang  for  the 
buck  that  way.  How  to  cut  comers 
without  cutting  quality.  How  to  get 
attention  without  paying  out  the 
bottom  end  for  high  rate  card 
advertising.  Howtogetpresswithout 
a  large  promotions  staff.  Just  like 
fishing. ..it’s  all  in  the  lure  and 

Let's  say  you're  a  small  publisher, 
a  creator  with .your  own  comic  book, 


aprojectyouwanttopush.  Thereare 
easy,  low  cost  ways  to  make  national 
attention  happen  foryou. 

Here's  a  little  something  that  I  did 
when  I  was  writing  BeauLaDuke:  The 
Dogs  OfDangertor  Eclipse  in  the  mid 
80’s.  I  needed  people  to  know  about 
this  series.  I  wanted  others  to  be  able 
to  enjoy  this  cast  of  characters  that  I 
had  created  in  the  image  of  me,  my 
family  and  friends.  I  wanted  the 
unwashed  masses  to  getthe  same  thrill 
that  I  did  when  I  looked  into  the  mirror 
and  saw  my  own  reflection. 

Self  love.. .a  great  piece  of 
motivation. 

First  thing  I  did  when  the  first  issue 
was  printed  and  out,  I  sent  copies  to 
all  the  local  newspapers  and  TV  news 
stations.  Remember  that  daily  news 
needs  justthat...daily  news.  You  make 
their  job  a  lot  easier  when  you  do  their 
workfbrthem.  Newspapers  need  stuff 
to  fill  those  local  feature  spots.  Local 
TV  has  those  Corn-Cobb-Report- 
Earty-ln-The-Moming  shows  that  need 
local  color.  Evenbetter...nowthereis 
the  internet  and  all  of  the  internet  news 
services  that  are  begging  for  info  on 
almost  an  hourly  basis. 

The  local  news  loves  a  local  color 
story.  I  wrote  a  separate  press  release 
for  my  local/state  papers  and  TV 
stations.  I  made  sure  that  I  played  up 
that  I  was  a  native  of  the  area  and  still 
livedthere.  Iwentoverthefactthatl 
had  other  local  people  in  the  story,  as 
well  as  some  from  the  sights  in  the 
area.  They  all  picked  up  on  it  and  my 


stuff  was  covered  by  all  the  local  and 

Having  that  happen,  it  wasn’t  long 
before  some  of  the  stuff  hit  the 
Associated  Press Wire.  There’swhere 
the  local  stuffcan  payoff.  Soonsome 
very  nice  national  newspapers  called 
and  ran  stories  on  the  book.  The  same 
with  cable  and  national  TV  shows  - 
some  biggerthan  others.  Granted,  its 
like  my  daddy  used  to  say.  ..’You  throw 
enough  crap  on  the  wall  and  some  of 
it  is  bound  to  stick.”  Now  I'm  not 
saying  that  my  stuff  or  yours  is  crap, 
but  I  thinkyou  see  the  dance  steps  I'm 
makin’. 

Once  you  get  that  attention  you  then 
turn  it  around  to  the  direct  market  press 
(Wfeard,  Comic  Buyer’s  Guide,  Comic 
Shop  News,  etc.)  You  also  make  the 
news  available  to  the  distributor,  - 
Diamond  Comics.  Thatwayyouget 
covered  through  the  direct  market  retail 
system.  Like  a  dung  beetle,  you  just 
keep  rollin'  that  PR  and  makin'  it 
biggerand  bigger.  The  size  and  stench 
of  it  will  be  too  large  to  ignore. 

Now. . ..  what  has  all  of  that  cost  you? 
If  s  run  you  a  small  amount  of  postage, 
somepaperandafewenvetopes.  Not 
much  at  all. 

Lef s  sayyouwantsome  news  i  n  a 
big  time  national  magazine.  You  don’t 
know  whom  to  contact.  You  don't 
have  that  Rolodex  of  Power  built  up 
yet.  Here's  what  you  do.  You  go  to 
your  local  newsstand  or  major 
bookstore  (Barnes  &  Noble,  Border’s 
Books,  Crown  Books,  etc.)  You  goto 
the  magazine  section  and  check  out  all 
the  magazines  on  entertainment. 
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WWW.BLUELINEPRO.COM  /  859-282-0096  /  FAX:  859-282-9412 


CUSTOM  I  ZED  ART  PAPERS 


WWW.BLUELINEPRO.COM  859-282-0096  /  FAX:  859-282-941 2 


FONTS  *  WORK  BOOK  SERIES 
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ORDER  ON-LINE:  WWW.BLUELINEPRO.COM 


SKETCH  MAGAZINE  •  BACK  ISSUES  •  CLUB  BLUE  MEMBERSHIP 

Attention  Sketch  Magazine  readers!  Here's  you  chance  to  build  a  valuable  library  of  comic  book  creative  refer¬ 
ence  materials  and  fill  in  the  gaps  of  your  own  Sketch  archives.  Each  issue  is  a  timeless  source  of  useful  material 
and  inspiring  artwork  for  the  comic  book  enthusiast.  Sketch  offers  an  endless  volume  of  information  for  creators 
to  refer  to  time  and  again.  Take  a  look  at  what  you’ve  been  missing. 


FM  International,  Inc. 

913  Stewart  Street 
Madison,  Wl  53713 
608-271-7922 
608-271-8143  fax 
WWW.FMINTERNET.COM 
questions  @  FMIternet.com 
ie  of  Blue  Line  Art  Products. 


COMIC  BOOK  WOULD 

Comic  Books  •  Trading  Card  Games 

Toys  •  Role-Playing  Games 
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DAVE  DORMAN 

ORIGINAL  ARTWORK  FOR  SALE 


WWW.DORMANART.COM 


Business  Cards 

EBAY  AUCTIONS 

Advertising  Rates: 

COMIC  BOOK  RELATED  MERCHANDISE 

6  S2  $40  00  per! 

COMIC  BOOKS,  POSTERS,  CARDS,  TOYS, 

Double  Business  Cards: 

RACING  DIE-CAST,  ETC. 

1  issue  $75.00, 

Search  by  seller. 

6  issues  $60.00  per! 

SACREDRACER@SACREDSTUDIOS.COM 

Sketch  Magazine  Business  Card  Ads. 

8385  U.S.  Highway  42,  Florence,  KY41042 

E-mail:  sketchbcardad@bluelinepro.com  ! 

Business  Directory  PRINTERS 
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issue,  we’ll  be  designing  a  logo.... 
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BEHIND  THE  PANELS: 

Designing  A  Comic  Book  Page 

by  Joe  Corroney 


Panel  Two: 

Medium  panel,  inset  to  large  panel,  bottom  half  of  page:  Joe,  surprised,  turns  towards  the  reader  as  we  see  his 
clothes  and  hands  are  covered  in  acrylics;  the  thick,  multi-colored  paint  dripping  off  his  fingers  as  if  it  were  the  life 
essence  taken  from  a  hapless  victim  by  an  intense  madman,  as  if  his  brush  were  a  deadly  weapon... 

JOE:  "What  the—?  Oh,  Hil  I  didn’t  see  ya  back  there!  Come  on  inside  my  studio  and  I’ll  take  ya  behind  the 
scenes...  and  the  panels...  this  month  to  an  upcoming  comic  book  I'm  drawing  and  co-writing  with  Sacred  Studios’ 
creator  Bob  Hickey." 

Panel  Three: 

Small  inset  panel  -  Close-up:  JOE:  The  book  is  called  Blood  and  Roses:  Time  Lords,  and  in  this  month's  article, 
we’ll  be  looking  at  the  step  by  step  process  of  creating  the  comic  from  written  script  to  the  final  pencil  art  for  some  of 
the  pages.  This  tutorial  will  be  a  preview  of  sorts,  as  the  actual  book  won't  be  printed  until  early  2001 ,  So  hopefully, 

complicated  process  of  comic  art  creation  can  be,  you’ll  find  the  following  interesting  and  come  back  to  future  issues 
of  Sketch  beggin'  for  more! 


52 


54 


On  Page  15,  I  designed  the  page  as  one  large 
illustration  from  top  to  bottom.  This  is  called  a  splash  page 

furthering  the  story,  especially  when  displaying  a  key 
action  scene  at  it’s  most  dramatic.  For  this  splash  page,  I 
illustrated  smaller  panels  that  exist  inside  the  larger  panel. 
These  are  key  reaction  shots,  and  they  act  in  heightening 
the  drama. 

the  top  of  the  page,  to  be  deceiving  somewhat.  From 

character  stalking  them  from  behind,  but  it  isn’t  until  the 
large  panel  we  see  the  new  threat  of  a  T-Rex  emerging 
from  the  trees.  I  positioned  the  reader’s  eye-level  at  the 
base  of  the  page  with  Blood  and  Rose,  then  played  up 
the  dramatic  three-point  perspective  angle  by  making  the 
T-Rex  seem  very  large  and  even  more  dangerous,  with 
the  girls  seeming  to  run  and  jump  right  off  the  page. 

I  like  the  design  potential  of  circular  panels  but  I  only 
use  them  sparingly,  as  it  is  often  tricky  to  pull  them  off 
right  on  a  page.  Here  I  thought  they  added  a  nice  balance, 

side  down  this  page.They  also  gave  this  page  showcasing 
the  dinosaur  a  kind  of  'pulp-Johnny  Quest-adventure- 


Finally,  for  page  16, 1  start  off  again  with  another  wide 
angle  shot  to  properly  focus  on  the  action  of  the  T-Rex 
chasing  the  girls,  but  still  let  the  reader  see  all  the 
characters  interacting.  I  also  wanted  to  display  the  sheer 
size,  power,  and  speed  of  the  dinosaur,  so  that  our  main 
characters  are  only  a  few  steps  away  from  being 
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3f  Select  F»«  View  Window  H 


Computer  Coloring: 

The  Creation  of  a  Digital  Cover 


Did  you  miss  me? 

My  article  was  cut  really  short  in  last  month's  Sketch.  Basically  what  has  happened  is  I've  spread  myself  beyond 
thin.  If  you  look  in  the  creator  bio  section  this  issue  you'll  see  that  I  have  many  outlets  for  my  creative  juices  (wait  a 
minute,  that  sounds  perverted).  I  have  now  added  Macromedia  Flash  design  to  my  list  of  abilities.  Flash  is  the  great 
program  that  creates  all  of  those  wonderful  animated  websites  that  are  starting  to  pop  up  everywhere.  I  plan  to  touch 
on  this  in  later  issues  in  a  Multimedia  column.  In  the  Tool  Tip  section  last  month,  the  Magic  Wand  tool  was  covered. 
If  you  missed  last  issue  try  to  get  it,  or  make  sure  you  read  up  on  the  Magic  Wand  tool  in  your  Photoshop  book,  as 
it  is  a  very  useful  tool  in  coloring. 
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What  Do  You  Think  You’re  Doing? 
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Do  You  Have  All  Your  Ducks  In  A  Row? 
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BOB  HICKEY  •  JOE  CORRONEY 
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ALL  NEW  STORY  AND  ARTWORK  -  EARLY  2001 


